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Abstract

This research aimed to 1) survey online gambling behavior of university
students in Chiang Rai province, 2) study online gambling media literacy of university
students in Chiang Rai province, 3) study personality factors and online gambling
behavior that affect online gambling media literacy of university students in Chiang
Rai province, 4) develop a manual on online gambling media literacy of university
students in Chiang Rai province, and 5) promote necessary skills, especially media
literacy skills for sustainable development for university students. The research was
conducted using a mixed method by using a survey research with a sample of 400
university students and in-depth interviews with 20 students.

The results of the research found that 1) students tend to have online
gambling problems, accounting for 30.30 percent, 2) students' awareness of online
gambling advertisements found that the average value of online gambling
advertisement literacy of students The overall mean was at a moderate level
(Xz 3.20,SD =1.29). 3) Factors related to communication with online gambling
websites, legal factors, and environmental factors can jointly predict the literacy of
online gambling advertisements of students by 40.50 percent. 4) A manual on literacy
of online gambling media of university students in Chiang Rai Province was developed.
5) The researcher used the research results on literacy of online gambling media of

students to disseminate to students in Chiang Rai Province.
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