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Abstract

This research aimed 1) to investigate the relationships of causal factors that
influence community participation in creative tourism management in Chiang Rai
Province 2) to analyze the confirmatory factors of causal factors that influence
community participation in creative tourism management in Chiang Rai Province
3) to examine the validity of the structural equation model of causal factors that
influence community participation in creative tourism management in Chiang Rai
Province 4) to develop a structural equation model of causal factors that influence
community participation in creative tourism management in Chiang Rai Province
5) to study the approaches to promoting public participation in creative tourism
management in Chiang Rai Province. Data was collected from 400 individuals
involved in creative tourism management in Chiang Rai Province using a targeted
sampling method. A questionnaire was used as a research tool, and data was
analyzed using structural equation modeling.

The study found that the structural equation model developed to analyze
the causal factors influencing community participation in creative tourism
management in Chiang Rai Province was supported by the empirical data. The factors
found to influence community participation were leadership, motivation, and
commitment. These factors had a significant direct impact on community
participation in creative tourism management. Commitment had the highest impact
(TE = .834), followed by motivation (TE = .793) and leadership (TE = .751). Leadership
had a direct impact on both commitment (DE = .933) and motivation (DE = .912).
Moreover, leadership had an indirect impact on community participation through
both commitment (IE = .788) and motivation (DE = .723). Furthermore, to promote
community participation in creative tourism management in Chiang Rai, opportunities

should be provided for community members to express their opinions and have their



input considered for tourism activities. Access to knowledge and resources for
capacity building should be made available to community members, and community

leaders should serve as positive role models.
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