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Abstract

A study on Guideline of Water Tourism Development in Chiang Rai Province
for Generation Y Tourist by studying behavior in choosing water tourism activities and
the potential of water tourism operators in Chiang Rai Province to create guidelines for
developing water tourism models. The research used mixed methods, which involved
surveying GEN-Y tourists through questionnaires using simple random sampling.
Additionally, ordered logistic regression analysis was conducted. Interviews were also
conducted in focus groups with various stakeholder groups. Content analysis was
utilized in the study. The study results revealed that most participants traveled with
their families by private car and learned about water travel through online sources.
They emphasized selecting rafting activities whenever possible. Factors in the
marketing mix that significantly impact service selection are the river's ambiance and
scenery, rental prices for water equipment, payment convenience, frequency of public
relations updates, service provider's guidance communication and the seating area
offers ample space. The hypothesis testing results reveal that various water tourism
behaviors impact the marketing mix differently. Guidelines for enhancing operator
services and water tourism activities for Gen-Y Tourists consist of implement marketing
strategies via social media platforms to gather data on Gen-Y tourists' preferences,
spending patterns, and related special interests and offer real-time reservation.
Furthermore, focus on safety and quality standards, including adventure equipment,
activities, relaxation options, eco-friendly tours, enhance transportation infrastructure
for convenient access to tourist spots and upgrade facilities and accommodations to

cater to Gen-Y travelers.
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