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Abstract
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This qualitative research aims to enhance the organic agricultural products
and services of entrepreneurs, develop and apply effective marketing strategies that
align with tourists’ needs, and connect and support entrepreneurs in presenting organic
agricultural products and services by using marketing strategies to add value and create
economic opportunities through community-based creative tourism. Data were
collected through structured interviews, focus group discussions, and workshops with
45 informants, including entrepreneurs, farmers, community leaders, government
officials, experts in organic agriculture and tourism, as well as 25 tourists. Informants
were purposively selected with specific criteria consistent with the research objectives.
The results of the research are as follows:

Entrepreneurs lack the development of product models and tourism
activities that meet tourists’ expectations. Tourists are interested in products that
feature stories linked to local culture. Appropriate marketing strategies include
developing the potential of entrepreneurs to create new products, designing universal
and attractive packaging, using modern media for public relations, establishing
connections and networking with partners, and integrating organic agricultural products
and services with creative tourism activities that offer new experiences. This approach
helps to improve quality of life, generate income, and increase economic opportunities

for communities, driving them towards sustainable development.
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