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The objectives of this research were: 1) to investigate the factors facilitating
or hindering English language learning among tourism entrepreneurs in Chiang Rai
Province, 2) to develop an appropriate English language learning innovation to promote
learning for entrepreneurs in the tourism industry within Chiang Rai Province, and 3) to
propose guidelines for developing the English language skills of these tourism
entrepreneurs. This study employed a mixed-methods research design, incorporating
both quantitative and qualitative methods. The quantitative sample consisted of 50
tourism entrepreneurs in Chiang Rai Province, selected through purposive sampling.
The research instruments included a questionnaire assessing needs, facilitating factors,
obstacles, and approaches to English language learning. Quantitative data were
analyzed using basic statistics, including frequencies, percentages, means, and standard
deviations. For the qualitative phase, in-depth interviews were conducted with 10
participants, including entrepreneurs, English language experts, and tourism
stakeholders, with the data analyzed through content analysis.

The research findings revealed that tourism entrepreneurs expressed the
highest need for English language skill development (M = 4.30, S.D. = 0.65), particularly
in communicating with tourists, providing tourist information, and offering services
within their business establishments. Facilitating factors for learning included positive
attitudes, motivation for self-development, and the desire to enhance business
potential. Conversely, key obstacles included time constraints, a lack of confidence in

communication, and the absence of continuous opportunities to practice English.
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The development of the innovation resulted in the "Travel English Adventure
Model", a learning innovation for tourism English that integrates the concepts of
Communicative Language Teaching, English for Specific Purposes, Experiential Learning,
Gamification, and Connectivism. This model is delivered through five activity-based
learning stations: 1) Airport Check-in Station, 2) Hotel Reception Station, 3) Restaurant
& Café Station, 4) Tourist Information Station, and 5) Al Travel Challenge Station. Digital
technology, a QR Code Learning website, and Artificial Intelligence (Al) were utilized as
tools to support learning. Additionally, the researcher synthesized sguidelines for
developing the English language skills of tourism entrepreneurs in Chiang Rai Province
into five strategic areas: 1) developing specialized English curricula for tourism, 2)
promoting learning through innovation and digital technology, 3) creating authentic
language environments, 4) enhancing motivation and communication confidence, and
5) building collaborative networks among the public sector, private sector, and
educational institutions. The findings indicate that the Travel English Adventure Model
is an appropriate innovation for developing the English language skills of tourism
entrepreneurs, which can be applied to effectively elevate service quality and enhance

competitiveness in the tourism industry.
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Intelligence, Travel English Adventure Model



