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Abstract

This research aimed to (1) examine the entrepreneurial skills levels of
students in the English for International Communication program before and after using
artificial intelligence (Al) technology, and (2) assess students’ satisfaction with the use
of Al technology in enhancing entrepreneurial skills. The study employed a quasi-
experimental research design with a pretest-posttest control group. The sample
consisted of 36 third-year students from the English for International Communication
program at Chiang Rai Rajabhat University, divided into an experimental group (n = 18)
and a control group (n = 18). The research instruments included (1) an entrepreneurial
skills assessment, (2) an entrepreneurial self-efficacy scale, (3) a rubric for evaluating
business pitch presentations, and (4) a satisfaction questionnaire. Data were analyzed
using descriptive statistics and analysis of covariance (ANCOVA).

The research findings showed that (1) students in the experimental group who
received instruction using generative Al technologies such as ChatGPT, Google Gemini,
Claude, and NotebookLM demonstrated significantly higher entrepreneurial skills than
the control group, the regular model of pedagogy at the .05 level of significance
(F = 28.45, p < .001, N? = .46), and (2) students reported high satisfaction with the use
of Al technology in their learning (M = 4.32, SD = 0.48).

The results indicate that integrating artificial intelliscence technology into
instruction can effectively enhance students’ entrepreneurial skills, and students

demonstrate high satisfaction with the use of such technology in their learning process.
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