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Abstract

Thesis Title : Development Of Motion Graphic Media of Lanna Proverbs to Raise
Awareness Among for Gen Z

Author : Panuphan Jitkham, Khomkrit Jiraboot, Seatachai Jaihuek

Major Field : Faculty of Digital Technology, Chiang Rai Rajabhat University

Academic Year: 2025

This research aims to: 1) develop motion graphic media based on Lanna
proverbs to promote awareness among Generation Z adolescents; and 2) evaluate the
efficiency and satisfaction of the sample group after viewing the motion graphic media
featuring Lanna proverbs. The sample group consists of Generation Z adolescents,
including students and young professionals of both genders, aged 24 years or younger,
totaling 385 participants. The research tools used include Adobe Illustrator and Adobe
After Effects for creating the motion graphic media, as well as a satisfaction survey for
evaluating the participants' responses to the motion graphic media featuring Lanna
proverbs. Statistical methods employed include mean and standard deviation.





