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Abstract
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The study of supporting creative media development skill for participative
cultural products promotion in basketry, Nong Pakor subdistrict, Doi Luang district,
Chiang Rai has following objectives: to develop the potential of weaving and reed mat
entrepreneur groups, Moo 9, and water hyacinth weaved bags entrepreneur groups,
Moo 9, Nong Pakor subdistrict, Doi Luang district, Chiang Rai; and to support
participative advertising media for public relations production skills. The target group
are 20 entrepreneurs in this field. The research method are group conversations,
interviews, observations, and participations in group's potential analysis. The findings is
that the entrepreneurs of weaving, reed mat, and water hyacinth weaved bags have a
dominant point in beautiful community products and continuous learning organization.
However, there are limits in quality and production because they are handicraft, there
are many people producing the products, the products are still similar to other areas
local products, and there are not enough thorough public relations, but they still have
opportunities from government and private organizations in budget, equipments,
knowledge and skills to continue the group's work.

In participative supporting skills in advertising media production for public
relations, the researchers had proceeded in practice by making evaluation form both
before and after the practices. The results of comparative analysis are that before
study is 11.25 points, standard deviation 1.92 points, after study is 19.65 points,
standard deviation 1.12 points. It was found that the test scores after the participation
are higher than the test scores before participation in statistically significant at the 0.05
level, as the scores increased in 42 percent.

This study found that using participative process in the procedure is very
important, and in skill supporting, they should learn the theory alongside with practices
because it is a learning through experiences for the targets to apply with themselves

appropriately. In addition, there should be some potential business networks to



connect the marketing networks and producing sites, and build collaborating in

community economy.
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