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Abstrat

This qualitative research aims to: 1) investigate the factors influencing the purchasing
decisions of herbal tea products among the elderly, 2) design herbal tea packaging based
on the Universal Design concept, and 3) assess the satisfaction of elderly consumers with
the newly designed packaging. The research was conducted in the community of the Mae
Salong Avocado Orchard Enterprise, Mae Salong Nok Subdistrict, Mae Fah Luang District,
Chiang Rai Province. Data were collected through document reviews, relevant theories, and
participatory community processes. The study involved the development of a structured
interview guide to explore factors influencing the purchasing decisions of elderly tourists
during focus group discussions with 15 members of the Mae Salong Avocado Orchard
Enterprise. The research tools included: 1) a structured interview guide, 2) a design evaluation
questionnaire for packaging reviewed by experts, and 3) a consumer satisfaction assessment
form for herbal tea packaging. The sample group comprised 100 male and female tourists
aged 60-69, selected through purposive sampling. Data were analyzed using descriptive
statistics, including mean and standard deviation.

The results revealed 6 factors influencing the purchasing decisions of herbal tea
products among elderly consumers: 1) alignment of the product's purpose with the health
benefits of herbal tea, 2) safety of the ingredients, 3) clear instructions on dosage and usage,
including large fonts or visual symbols for better understanding, 4) compatibility with certain
medications, 5) quality and compliance with standards, and 6) price and perceived value,
with acceptable pricing between 300-800 THB per purchase. Furthermore, the target group

expressed the highest level of satisfaction with the newly designed herbal tea packaging.
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